n May of 2009, photogra

pher Brian Smith and

several members of The
Creanve Coalition traveled rto
Washington, D.C., to lobby
Congress and the White House
in support of arts funding.
They carried with them a
book—100 copies of a self.
published portfolio of Smith’s
celebrity portraits, which he
had begun only three months
earhier. Stath’s path o Capirol
Hill can be traced to well be
fore his career as a high-profile
celebrity photographer, back to
when he was a Pulitzer Prize
winning photojournalist.

“I spent the first 10 years of

my career in newspapers,” he
says via telephone from his
Miami studio, “and [ did a wide
range of shoots—everything
from the Olympics to urmoil in
Haiti. But I was always really
drawn to portraiture. Typically, |
worked for newspapers that used
photographs really well and for
the most part did a pretty good

job with color imagery. [ always
thought my ultimate destination
was magazines. Really, for the
last five or six vears that [ was a
newspaper photographer, [ was
wearing both hats. I'd go oft and
cover acoupin Hatiand then ['d
come back and, on a weekend or
a week of vacation, go shoot for
Sports llustrated, Kolling Stone
and Esgeare. [ kind of knew that
was the direction | wanted o go
eventually once [ had built up
1at work. And |

enough of I
think the way I got out of there
was that | would treat every
assignment [ got, whether & was
for the newspaper or for Rolling
Store, | would trear it the same
way and give it the same amount
of attenton—_treat everything as
a potential portfolio piece.

“I was also very fortunate in
that all the newspapers | worked

tor were very open to pushing

the traditional boundaries of

newspaper ph-:-[-:-inn rnalism,”
Smith says. “Fortunately, I had
editors who encouraged that sort
of thing and [ was never really
held back, and [ didnt see any
reason to hold myself back
either. Whether you're doing
photojournalism or portraiure,
it’s all about storytelling. As a
newspaper photographer, | was

folio

- Phatograply By Brian Smith
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Brian Smith crafts a series
of celebrity portraits for a

cause that's close to home
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regarded as being slick and commer
cial, and as [ started showing the exact
same images to magazine editors, [ was
regarded as raw and edgy. I just tried to
make the most of every opportunity |
was given, and I've been preuy lucky
ale g the way o have been given a lot
of great opportunities.”

The opportunity to work on Arr &
Sou! came when The Creative
L P1:I][|.i':l['l, a |'||-['1]'-r|:-t"ir. Ii'r:_]..l.['l.i:-‘filli.'llifl
dedicated 1o advocating for the arts
and entertainment industry, sought
Sony's assistance on a three-day shoot
during Oscars® Week 2009, Sony
enlisted Smith, one of six Sony
Artisans of Imagery, who was cager to
dive in. After only one day of shooting,
it was clear o everyone involved that
l|'|4."l_n had hit upon somet hing ."-E'!'l.'l:."i:ll.

“It’s a dream shoot 1o begin with,”
Smith says, “but just the way every
|'|| :-l;[}' r-:'\J'H':-lt-:_ie_'l_l n) :il_ i_l WS :ﬂ-:li_l'|_§_t )
well that, before we finished at the
Oscars®, we decided o try to do
another shoot 1n New York. At that
point, we just thought we've got to
1‘.1'-'.'}1 this thing going. I've shot a total
of 19 |_|._|1_;'-: so far: we've ph-: Wi 'H“"["Il"d
well over 200 people.”

Because the pr-:li-:'-.'l ballooned so
dramatically beyond its initial scope, it
turns out that some of Smith’s early
.'-l}'li'-! ic and technical choices were
extremely fortuitous—born as much
from necessit y as from artistic vision.

“It all beoils down to problem.
solving,” Smith says of his approach.

“The very first shoot we did was at a

L'Ilitrh}' II':."l:Ihl:" 1.'.'|||["':] [.[;ll'a":.'l:l. ]!':.'l]:‘l-‘:'.
The Space that was left for me w
work in was basically the maid’s
room, which was 9x14 feet and had a
giant king-sized bed occupying most
of ir. Fortunately, we were able to get
rid of the king-sized bed, but we were
left with a very, very small space. We
.I'la"ll.t LD i':]':llt ]l': Y ]]].'HIF ]Jﬂ"::']:l.l'l' W
were going o photograph—it ended
up being 63 people over three days

and [ felt like the t‘.-:u.'k:__',rul.ln-ﬂ needed
not to dominate the subject. That, o
me, boils it down to a white, gray or
black backdrop. The room was so
small that [with] anything other than
black, you end up with light bouncing
68 | Digital Photo Pro  digitalphotopro.com

all over the room. In a way, my great
vision for this was necessitated by the
space we had o work.”

As a Sony Artisan of Imagery,
Smith has worked with Sony's aetHi
camera since s introduction in late
2008. He wested 1t q':-;l:rn:-.i1.'q'|:.' prior to
the project and knew he could count on
the camera to produce detailed image

files, even under tricky conditions,

“I loved the way the camera held a
lot of shadow detal even with dark-
on-dark subjects,” he says. “We knew
going into this that photographing

celebrities, you've got a better than even

l.'l'l,"l[l_l_'l!" [!I.L‘}'Irl‘ I'._:‘lli[l,:i_"‘ IO Wear IlZ il Ij.

black. So maybe it was a bit of a gutsy
move to shoot black on black, but [ also

As part of an inspired project to draw attention to the need for funding of the
arts, photographer Brian Smith has taken a portable studio to locations around
the country to capture actors and other artists. Explains Smith, “We have
Emmy winners, Tony winners, 0scar winners, Grammy winners, but we also
have people on their way up. The arts—it's something that we all hopefully
enjoy and benefit from, whether we're four years old in a school play or
someone 80 looking back on a fantastic career, so | wanted from the start to
have a wide demographic on this project.” OPENING PAGE, TOP TO BOTTOM:
Jimmy Smits, Dule Hill, Richard Belzer, Anne Hathaway, Robert Davi, John
Turturre. PREVIOUS PAGE: Taye Diggs. THIS PAGE: Debi Mazur.
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Az one of the Sony Artisans of
Imagery, Brian Sniith is not
only a user of Sony cameras
and lenses, but an evangelist
for their technologies. For the
Art & Soul project, Smith tried
to keep to a single light
source whenever possible,

Its a philosaphy a lot of pros
could stand to learn from.
Instead of unpacking a grip
truck full of gear, by working
with that single light as much
as possible, Smith creates
clean images without strange
and illegical shadows, The
images are all shot in similar,
but not identical conditions

ta miaintain some continuity
while letting the talented
subjects and their expressions
and body language carry the
shot. OPPOSITE PAGE: Jimmy
Smits. THIS PAGE, CLOCKWISE
FROM TOP LEFT: Paortia
Doubleday, Richard Belzer,
Dule Hill, Robert Davi.

MNEXT PAGE: Anne Hathaway.

knew that the shadow detaill wouldn't
be cooked on these things, and I'd be
.I|1|r‘ [ ]||:l|1| I|:'|.-'1I |||‘I.I!I| I|I:.Ir | '|."...||||I'1|.
“We covered every wall in black so
that we had this httle dark cubicle,”
Smith contnues, "It didn't :'r.'.'1||:~ rmal
ter how big the space was, and acrually,
when we've gone to shoot in stdios
after that, we've replicated the same
thing so we're able to get that same
look. Instead of being 1n a 9x14 room,

we could be 1n a 2,504 square foor, all

white, all-cyced studio, and we sort of

darken evervthing down so it becomes

this ven -'.|'|li|.'r, small, intimate ~u|_:.1..':'-"

Smith's technical .l}i'l.':'l'l::l.ll'll to Art &
Sored may have stemmed from neces
sity, but the monvation was delib
erate—to provide an unobtrusive
plar form for each subject’s ].‘I!'I'!'-'.:I['I.Il'il:l.'
to come through loud and clear.

“We just tried o keep it very, very
simple,” Smith says. "1 guess it's a les
son | learned a long time ago from
[ry i||;-_: Penn and Richard Avedon:

Sometimes when the photographer

doesn’t scream out what they're doing,
the subject takes center stage. [ tried 1o
put them on stage and then get out of
the way and let them feel free 1o
express themselves

“We gave people a lot of space In
terms of my direction,” he continues.
“A lor of times, actors are 50 used o an
agenda from the magazine or the st
dio or their publicists or whatever, and
[ just felt | didn't need o have an
agenda myself. S50 when they would

come up and go, ‘What do vou want
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me to do?” my direction was basically
the same thing: "You can do whatever
vou want—this is a book about the
arts; it affects evervone differently.
One of the keys about the arts is
improvisation and being vourself, so
r]lih | B3 '-."-'EI.HI!"'.("I' }.l::ll.:l 1;f'lf'| I.'l::'rllj;::'!iulll'llf'
1||:|‘i||:_':.l l |||:i.||:Li :'\'::l[l.l.f"[i“]f"!'l- [:‘l'{:llf‘lf" H:I‘I:Il":.
that like, "Well, gee, I've wanted to do
r]l.lr I.-“'E 1"' :if"-'illf‘i--‘ III'llllrl'“:":ll ]]:I:-. ;l.lli‘llh
weren't tied, | didn't want 1o force
myself into a corner. | wanted the sub
jects to feel like they had the freedom
to do what they wanted.”

To maintain the effortless teel with
each new session, Smith kept the
lighting setup fairly streamlined and
illllll'f"“'l“i'ﬂ”.'lh. Ty,

“I tried to make the light optimal
!::lr i'iH'II |!'|!"|'?ﬁ|:.l'['|..“ ht" :"-lll.:l.:"l.. .L]JL” filh':l N
[ rilf' |?':|‘i[|t t‘-'t'lf"l":' [ .llr'i(] [ l:'1:|:||:~.r.|llr|:|.'

sav, 'WNo, vou can't look that way, turn

back this way, stop, oh, wai.” When
people are very animated, you want
that looseness. [ tell people constantdy
not to get in the way of a great photo
graph, not to let a technique become
the sole emphasis. Sometimes a photo
graph really needs something, but I've
|:-||n:ln}] |';1E:||;e'cl t‘lli)ll;-_{l:] celebrities over
the years to know that when some
body’s really responsive in front of a
camera, the last thing in the world yvou
want to do is say, "Well, hold on a sec
|:'r]||:i 'l.".ili[i' [ Iove |||.i:'|- H_:hr.l

“The key hight on most of the shots
15 a Proforo Beaury Dhish and Grid,”
Smiuth continues. “We |-'u:']:|1 that
throughout. There’s a second light
in some cases, 1Us the only hghr—a
giant wall of light coming straight on.
That's what's providing the fill. 1

.Il'l.'n.'.I:u'h- SLArt '-."n.'il |l. o hi [1;_]](' ||;_':]|'| SOUNCE

and then only add a second or third if

I !.ﬂ'ﬂ'l “kf' | Ill!'l!'l\:] i.[ hf"l.'.:il:lhl." [ wWant 1o
concentrate on that main hght. [ think
a lot of umes that’s one of the kevs: not
o get bogged down where s all
about the equipment and all about
cross shadows and backlights.”

By all accounts, Smith is accus
tomed to landing assignments 1n
which he’s shooting in a colorful South

E"I[Ul'il.l-'! :"||:||]|.". S0 COMn ﬁ:ﬂiﬂ}‘_ |Ii||!5"ﬂ'[t..||.||.|i]
his subjects to a nny black box with a
single light source was atypical.
Perhaps that shght discomfort was
partly why he was able to craft such
sublime portraits.

“This was a hi:_'_ IZ]I"!-.I!I'II,I[E" for me."
he Says. “']'}'Jmir;i”}. because I'm based
here in Miami, so many times, they've
.lh‘ﬁi.::lllf'l:] |.|| h-l"ll:](ﬂh- !.:ll Ht“'ull. ‘IP‘I:III'L. .I:ll.i]
they're all in studios, and 1t’s gray and
dingy, and it’s like people want to see
big, bright, beaurtiful colors. That
tends to be what [ get assigned a lot.
When you pull all of the background
elements that I'm uwsed o working
with—in terms of environment and
color and light—how do vou tell these
|]l!"|:'l'|'||t"~:"| r.ri:-rit':-. h‘.:ir]l N |I||'|I“.: ('r[ll.f"l'
[lti'l['l H t:l.lull.'k |:3'-|I.']~f.:_:_r'l':l|.]]||:i illII:I !:l‘::l"rf" .I:IH_]
gesture and expression?”

ﬁ'hri-::'llh]}, his efforts were Spot on.
Not only did Smith create photo
graphs that lus team and The Creanve
Coaliion couldn’t be happier with, bur
the subjects had a grear nme working
on the project, as well—a true testa
ment to the photographer, no doubt.

“One of the greatest l:'{:ll'l'llllliltt!‘['I[:'.- I
had from the people [ was photograph
ing,” Smiuth explains, “as they'd ger
ready to leave, they were like, “That was
the easiest shoot we've ever done.” Thar
was great, and [ think that was one
thing I learned from, as well. If you
keep things a little bit simpler, what can
be an arduous process for a lot of people
becomes a pleasure. The best thing in
the world is having someone go up to
their publicists and say, "T'his was great.
I wish all photo shoots were like that.™”

Smith probably wishes he had
more shoots like thar, too. He's kepe
this one alive for more than a year, and
now, even though he’s getting close to
|'|"|_|.|['i['|:_': |||lf' L'(:ljlrll'l" 1.||:‘]‘|' I](H:I!':. ".f"l'ﬁ'i(l'['l
of Art & Sond 1o bed, he's snll shooting.

“This has been |'4.'.'i]|}' |H'!|.'IZHII:|. a
':[l-f"-"ll:l:l. f.:|11.1r1 ;ih:‘ri;l:l]]:'."]lr.\,“ Ilf'Hl:h"l-. i |1I1|"|'|:"
don't sit down and get this to pring, |
could shoot this for the next 20 VEears.
Bt 1-|'.1|Lk]':.'. the stories need o be told.
As much as [ love doing these photo
E:r.'ir.-hw, at some point, we need this book
(4] hii"«t" | "&.i';]ll'r .-il_]l_llf'lll:'f'. Illh |]{'f"l'| el

blast. [ tell everybody ['ve been extraor
dinarily lucky having many wonderful
assignments in the course of a career,
and this is right up there at the top.”

His target audience was apparently
pleased with the work, as well. The
reception he and The Creative Coalition
received in Washingron, D.C., was even
WArmer r]l;l!l :l“'}' il.l.':] h-:]]'ll!"-:],' .||||:] :i|
came from both sides of the aisle.

“This vear was the first tme in
eight years that funding acrually
increased in the budgets of the
Congress, Senate and White House,”
he Says. "']'|n':-.' all boosted their goals
for the arts. It's sull below the peaks,
but it's moving in the right direction.
That's a very encouraging outcome,
and it makes me feel hike this 1s going
along the right path.

“I think it’s a great opportunity to
;_]i*.':' back to hmm*lhing that ['ve bene
fited greatly from.” Smith continues,
“and [ think probably the same is true
for a lot of the people ['ve pho
tographed. ['ve been very lucky to be
:'ll::'ll" [ ]]]:'lkf' ol |i'|..||lj_r| i]l:}i.ll.:._'" H?Il]f'[]li]];
that [ love and doing something that's
creanve and keeps my hfe fresh and
interesting on a daily basis. [ think the
r"[_:'E:'CH"I l]l]i‘}' [ 0] |]‘I_' 1l ||:|:["|."::|I.'J°I|{' 1;::-|' r.II.:ir I.:"u
an absolutely wonderful experience.” o

Brian Smith 15 a Pulitzer Prize-winning
photographer and one of the Sony
Artsans of Imagery. His photographs of
llrl-J'-l.lTl'.i'."."l' |'J'|'.I'."f I'..l'-l_'.r:'f.'Jﬂ'.l‘.rl"l-_fl.'-'fl' i l!'f.'. .|".I'I.|'!' T E
coonthy and notortons have appeared on
.I'.-':'-:" CEHNPETS i H'-"I .Ill.'l'-l:‘:.;.l'..". f.:'.il..l'l.l'.":f.l'.l'l'l!lnl'r"l'l'l."'- f-!l'.ll.r.lll.fﬁ.
asines. See more -rf.i'- hirs Ililr"llf{"l;‘;.”‘..'lll'll}l'l af
his epebsite, rorvre briansmith.com.
assIgnea LU SNoOLs 1IN INew 1OrK, and

Smith's Equipment

Sony 900 cameras

Sony 100mm f/2.8 lens

Sony Zeiss 24-70mm f/2.8 zoom lens
Sony Zeiss 85mm f/1.4 lens

Sony Zeiss 135mm f/1.8 lens

Profoto Pro-7 2400Ws packs and heads
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